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Topics of the presentation

1. User Experience
Research ws. Visitor 
Studies

2. Seeing if exhibition 
communication works

3. Accessibility 
assessment

4. Assessing museum 
multimedia
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User Experience Research ws. Visitor Studies
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https://visa.memberclicks.net/

https://www.visitorstudies.org/

https://visa.memberclicks.net/
https://www.visitorstudies.org/


Building visitor profiles

7Assessing Visitor Engagement in Science Centres and Museums

https://www.researchgate.net/publication/305000820_Assessing_Visitor_Engagement_in_Science_Centres_and_Museums


Characteristics of a visitor-friendly exhibition

• Interpretation of the scientific
message of the exhibition and 
formulation of messages

• Realisation of the interpretive plan

• Visitor routes: planning and modelling

• Multimedia elements: selection and 
planning

• Developing a marketing plan

• Evaluation plan with suggestions for
adaptation / modification phases
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Inzovu curve

It maps a prototypical journey of a person 
going through the transformative experience of a museum 

reaching a state of motivation and action.
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A visitor evaluation study
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Ages of visitors
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Why do you visit a gallery?
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What do visitors want to do in a gallery:

15



What do visitors want?

Boston Tea Party Museum- The Museum Experience

https://www.youtube.com/watch?v=rXU9KQ3CUco
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https://www.youtube.com/watch?v=rXU9KQ3CUco
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“The Triumph of Technique” by

Gardner Rea. From the International 

Museum of Cartoon Art Collection, The Ohio 

State University Billy Ireland Cartoon Library 

& Museum 

https://library.osu.edu/blogs/cartoons/t

ag/the-new-yorker/page/2/

https://library.osu.edu/blogs/cartoons/tag/the-new-yorker/page/2/
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Seattle Aquarium, Fall 2011, Evaluation 

Plan Presentation,UW New Directions in 

Audience Research
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Evaluating the gallery guide

Andrea Fraser, performance, Museum Highlights
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Task: Assess how much an exhibition is 
visitor-friendly!
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You may choose an exhibition you have seen before that 

needs no or only little alteration, or one that should be 

profoundly redesigned. 

Recall the exhibition, and evaluate it assuming the points of 

view of visitors described in the table below. 

How much would they agree with the statements? (Scores: 5 

= agree completely, 1 = do not agree at al).



Assessment sheet for different visitor groups
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Visitor opinion 
Family with 
small child 

Persons with 
motor disability 

Old tourist 
couple 

The exhibition is overwhelming.    

Every part of it is easy to access.    

We understand the messages of the show.    

Every object can be seen adequately.    

Labels are readable and easy to understand.    

Information devices are easy to handle.    

Information materials on sale seem to be 
interesting and may contribute to my experience. 
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https://www.sng.sk/en/exhibitions/2051_from-the-academy-to-nature-forms-of-landscape-painting-in-central-europe-1860-1890

https://www.sng.sk/en/exhibitions/2051_from-the-academy-to-nature-forms-of-landscape-painting-in-central-europe-1860-1890


Task: Assessment practice in the Gallery

• Work in groups of 2-3, and assess a part of the exhibition in 
terms of

• accessiblity for the mobility / vision impaired,

• support given by exhibition communication tools (wall texts, 
flyers, the audioguide, etc.) for different audience groups 
(families with small children, adolescents, senior visitors, 
experts)

• attractiveness of the exhibitions: which part would be most 
suitable for which audience group?

• Group work would be followed by presentations by one 
member in each group, and a discussion
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Task: Same collection – different interpretations

You surely have made a lot of photographs during your last tourist trip. 
Please compile two sets of 20 pictures – one for a travel agency to 
popularise the place you have visited, showing that it is a quiet venue 
where everyone can come and feel safe, and another set for the police to 
warn tourists about dangers in this neighbourhood.

You may use labels and make montages, too, but you have to create both 
displays using exactly the same collection of photographs. This task is 
about producing exhibitions of different meaning out of the same museum 
storage!

Show both sets of images to your fellow travellers and discuss the meaning 
of verbal and visual communication and interpretation options of the same 
experiences.
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Task: Advertising an exhibition

In your favourite cinema or club, there is a small exhibition room 
where your friends have decided to organise a show display about 
their common hobby. This hobby is interesting, but not particularly 
well-known. Design a small advertising campaign for the exhibition!

• Write a short and catchy text of 10-15 lines about the hobby and 
how it can be show presented in an exhibition!

• Choose a few objects to be shown in a glass case at the entrance, 
near the exhibition room!

• Design a large canvas that will be hung above the name of the 
cinema, to advertise the display.

Ask your friends if they would consider visiting the show display before 
or after a film screening!
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Further reading

Literature EN Exhibition assessment (https://www.dropbox.com/sh/egaey2fmv40kma6/AAAjQeK_EmYZFt4TPSCIvHL0a?dl=0) 

Audience research blog on Museum 3.0: book reviews, conference announcements, research reports on visitor
studies. http://museum30.ning.com/group/audienceresearch

Dodd, Jocelyn, Jones, Ceri, Sawyer, Andy, Tseliou, Maria (2012): Voices from the Museum. Qualitative Research 
Conducted in Europe’s National Museums. EuNaMus Report No. 6, Linköping University Electronic Press

Duplessis, Antoinette (2011): The Five Minute Falk. A very brief explanation of John Falk’s Visitor Identity Related
Motivations. Conference presentation. iMuseum Symposium Proceedings, Toronto, 24‐25 March, 2011. Full
congress book available
here: http://www.museumsontario.com/en/Handbooks_&_Reports_37/iMuseum_Proceedings_1863.html

ECSITE (2008): Talking the Talk: Dialogue. ECSITE Newsletter, 2008, Spring, Issue 74

Falk, John (2009). Identity and the museum visitor experience. Left Coast Press, Walnut Creek, CA

Hein, George (2005). A Progressive Education Perspective on Evaluation. In: B. S. Engel and A. C. Martin 
Eds.: Holding Values. What We Mean by Progressive Education, Heinemann, Portsmouth, NH. 176-181. old.

Spencer, H. A. (2001). Interpretive Planning. In: In: Lord, B. és Lord Dexter, G. (2001). The Manual of Museum 
Exhibitions. Alta Mira Press, Walnut Creek, CA, 373-392. old.

Simon, Nina (2010). The Participatory Museum. Museum 2.0, Santa Cruz, CA. Full text available
here: http://www.participatorymuseum.org
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