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Introduction to New Media

Code

FiF.KKIV/A-bolS- Teacher Mgr. Andrea Hrckova, PhD.,
105-1/E54E/00 Mgr. Milan Regec

ECTS credits

3 Hours weekly 2

Prerequisites

none Semester 2./\WW bachelor

Assessment

Overall evaluation consists of interim weekly tasks, active participation in
the class and on social media and the essay at the end of the semester.,

Content

Learning outcomes:
Critical thinking about new media issues. The ability to utilize new media
in various cultural institutions.

Brief syllabus:

Definition of new media. Social networks, forums, wikis, blogs, audio-
visual documents...

Cyberculture, digital art and new media. Digital libraries, museums,
galleries and schools in the digital environment.

The impact of new media on human mind. Cybersociety. Robots and
cyborgs. Artificial intelligence. Virtual reality and augmented reality
Political aspects of new media. E-democracy. Internet of Things.

The philosophical basis of new media in the information society.

Dark side of the new media: Safety and privacy in new media. Spam and
deviance in social media. Manipulation of new media

The use of new media and information technologies in libraries and
literary culture
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